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- - PROGRESS NOTES - - 

Portal Highlights 

Going Once, Going Twice, SOLD! 
www.IN.gov/bmv/coltsplate 

More than $100,000 
was raised to help fund 
the new stadium and 
convention center 

expansion project through an online auction of 
specialty Colts license plates during November 
and December.  The auction was created in 
partnership with the Stadium and Convention 
Building Authority, the BMV and the Office of 
Governor Daniels. Standard Colts specialty plates 
are now available to all Hoosier motorists.  

PERF Interactive Offers Convenient Services 
www.perf.IN.gov 
The Public Employees’ Retirement Fund launched 
PERF Interactive in November. Designed to 
enhance customer service, the site offers Web-
based functionality to 166,000 members and 1,200 
employers. Members can electronically access, 
update and change account and investment 
information – and even view account statements 
online. 

ICDC Promotes Rural Economic Development 
www.icdc.IN.gov 
Launched in December, the Indiana Cooperative 
Development Center site provides a new tool for 
the ICDC team as it works to foster the 
development of new cooperatives and support 
existing rural collaborative enterprises.  

Governor Daniels Introduces Screensaver 
www.gov.IN.gov 

 
Governor Daniels launched a new screen saver 
Dec. 27, which is available at www.gov.IN.gov 
under the “Media Downloads” section. 

 
- - MAKING THE GRADE - - 

Accesses to www.IN.gov 
Month 2005 % change/2004 
November 33,685,339 + 18% 
December 31,296,210 + 20% 
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Most-Visited Agency Sites in November 
1. General Assembly  2,664,871 
2. Secretary of State 2,341,660 
3. Dept. of Natural Resources  2,323,269 
4. IN.gov Navigation Pages 2,133,150 
5. Hoosier Lottery   1,954,548 
   
Most-Visited Agency Sites in December 
1. General Assembly 2,548,102 
2. Hoosier Lottery 2,198,034 
3. Secretary of State  2,178,694 
4. IN.gov Navigation Pages 1,998,204 
5. Dept. of Health 1,705,251 

  
Usage Statistics   
Online Service Dec 2005 Change/ ‘04 
Licence Plate Renewal 362,116 + 11% 
Online Hunt/Trap/ Fish 
Licensing 97,680 + 226% 

Retail Point-of-Sale 
Hunt/Trap/ Fish Licensing 1,206,228 n/a 

Campground 
Reservations 65,155 + 23% 

Prof. License Renewal 136,443 + 77% 
SOS UCC Filings 69,551 + 8% 
Lim. Criminal History 135,081 + 21% 

 



 

Office of Rural Affairs Launches Updated Site 
www.IN.gov/ora 

 
In November, the Office of Rural Affairs updated 
the overall look and feel of its Web site.  The site 
caters to the needs of rural communities, which 
account for 75% of Indiana counties. The site 
offers a wide array of assistance, including 
information about grant opportunities. 

Millions in Unclaimed Property Being Claimed 
www.attorneygeneral.IN.gov  

Response to the heavily-
promoted Unclaimed Property 
Search, offered by Indiana 
Attorney General Steve 
Carter, has been tremendous.  

The office has returned $22 million in unclaimed 
property to owners, and has another $40 million in 
claims being processed.  Look for even more 
enhancements to the online UCP service in 2006, 
which will make the claims process even simpler. 

Tourism Launches Travel Professionals Site 
www.IN.gov/tourism 
Tourism’s Travel Professionals site, which went 
live in November, highlights Hoosier festivals, 
group travel/package information and coupon 
offers. Information on grants and scholarships, 
along with travel industry regulations are also 
readily available through the site. 

GIS Agency Gets a New Name & New Look 
www.IN.gov/ingisi 

The Indiana Geographic 
Information Council 
(formerly known as 
INGISI) redesigned its 
site to reflect its new 
identity.  IGIC is a 

statewide, nonprofit organization of GIS users, 
professionals and educators. 
 
 
 

 
 
- - REMARKS - - 

 
BMV Auto Registration Renewal 
“Your online registration, which was efficient in 
the past, is even more streamlined this year.  Great 
job to all those involved in the creation and 
implementation of the procedure.” 

     - Submitted by J. Stoops 
 
 
BillWatch 
 “BillWatch is great!!  I get the true facts on a bill, 
not the feelings of the media.” 
      - Submitted by J. Willett 
 
 
BMV Auto Registration Renewal 
“Just completed the application online and it 
worked really well. It was user-friendly and fast. 
Thanks!” 

 - Submitted by J. Roeder 
 
 
IN.gov Portal 
“Excellent Website!  So easy to navigate. 
Thanks!”  
            - Submitted by A. Greer 
 
 
BMV Auto Registration Renewal 
“Thank you so much for allowing us to renew 
Purdue plates online.  I will be telling everyone I 
know how simple and quick it is. You did a great 
job with the Web site.” 

 - Submitted by B. Wiggins 
 
 
 

IN.gov Features 



- - 2005 IN.gov Highlights - -  
 

 Accesses to www.IN.gov totaled more than 
417 million for the year – an increase of 24% 
over 2004. 

 about.IN.gov was introduced in early 2005 to 
provide portal statistics, business model 
information, portal services for government 
partners, a media center and success stories. 

 The Department of Revenue’s I-File service 
helped nearly 87,000 Hoosiers electronically 
submit income tax returns. 

 Available at www.billwatch.IN.gov, the 
portal’s legislative monitoring service 
provides email notification of action on bills 
and resolutions during session. 

 The portal’s sixth annual “What’s So Great 
About Indiana” screensaver contest honored 
five winning fourth-grade artists with a special 
luncheon and a visit with Lt. Governor Becky 
Skillman.  

 The Attorney General’s Office launched its 
enhanced Unclaimed Property Search in 
May, offering improved search functionality 
and claim submissions.  

 Full-page “First In Line, Every Time” ad was 
placed in Indianapolis Monthly City Guide. 

 IN.gov sported a new look and feel with the 
launch of a portal redesign on June 1. 

 In July, Gov. Daniels announced a new health 
initiative, INShape Indiana, encouraging 
Hoosiers to “log on and lighten up”.   

 Gov. Daniels and Lt. Gov. Becky Skillman 
launched their official Web sites on July 19.  

 During 2005, DNR’s Indiana Outdoor 
licensing system was rolled out to more than 
800 retailers, with over 1.2 million hunting 
and fishing privileges produced. 

 The newly-created Dept. of Child Services 
launched its Web site in July. 

 

 The newly-created Office of Rural Affairs 
launched its site in July.  

 The Office of Federal Grants and 
Procurement launched its Web site July 21.  

 The Inspector General introduced the Online 
Hotline in July to enable reports of waste, 
fraud, unethical or criminal activity. 

 In August, the Indiana Courts site, 
www.IN.gov/judiciary, placed third in the 
world among court Web sites. 

 Online tickets for the Lord of the Rings 
Exhibit at the Indiana State Museum were 
made available through the portal. 

 The White River State Park launched its 
redesigned Web site in August. 

 IN.gov took third place in the Center for 
Digital Government's 2005 Best of the Web 
competition.  

 The Office of Technology launched its new 
site with information on technology services, 
guidelines and initiatives.  

 In an effort to drive more online vehicle 
registration renewals, the BMV and IN.gov 
eliminated convenience fees the service in 
September.  

 The Dept. of Workforce Development 
enhanced its Web site to improve customer 
service and usability.  

 The Dept. of Correction partnered with local 
governments and community groups to launch 
its Road to Re-Entry process for inmates 
returning to society.   

 Indiana’s Scrapbook was launched in 
October, featuring winners of the winners of 
the summer IN.gov photo contest. 

 

 



- - HISTORY LESSON - - 
 
Quick IN.gov Facts 
 www.IN.gov (accessIndiana) is the State’s official 

Web portal. 
 The portal has more than 300,000 pages of 

information and hundreds of interactive services. 
 99 percent of all information and services available 

at IN.gov are free to the public. 
 In 2004, portal accesses reached over 336 million, 

averaging more than 28 million per month. This 
represents a 19 percent increase in usage over 
2003, during which accesses totaled more than 280 
million. 

 Portal accesses topped 40 million – an all-time 
record – in April 2005. 

 IN.gov adheres to strict privacy, security, and 
accessibility policies, which may be found at: 
www.IN.gov/ai/policies 

 Everything you ever wanted to know about IN.gov 
can be found at (where else?) www.about.IN.gov, 
including statistics, business model information, 
portal services for government partners, a media 
center and success stories. 

 
Awards & Recognition  
 accessIndiana placed 3rd in the Center for Digital 

Government’s 2005 Best of the Web  
 accessIndiana placed 2nd in the Center for Digital 

Government’s 2004 Best of the Web  
 The Indiana State Department of Health won the 

2004 Gold Award for Excellence from the 
National Public Health Information Coalition. 

 Indiana received a 4th place ranking in the 2004 
Center for Digital Government’s Digital States 
Survey 

 The BMV Digitally Certified Driving Records 
service received the 2004 MIT Digital 
Government Innovation Award.  

 Who’s Your Legislator? was honored with the 
Indiana Geographic Information Council 2004 
Award for Achievement in GIS. 

 accessIndiana received 3rd place in the 2003 Brown 
University eGovernment Study.  

 accessIndiana received 3rd place in the Center for 
Digital Government’s 2003 Best of the Web 
contest (4th place in 2002). 

 accessIndiana was ranked 6th in the Center for 
Digital Government’s 2003 Digital State 
Legislatures Survey. 

 accessIndiana was recognized as a Best of Breed by 
the Center for Digital Government in January 
2003. 

 The Indiana Department of Revenue’s I-File 
service was named the overall winner in the 2003 
National Electronic Commerce Coordinating 
Council (NECCC) Value in Technology 
Achievement awards. 

 

 
accessIndiana Branding Strategy 
The portal’s branding and marketing strategy can be 
summed up in one statement: “If it’s not IN.gov, it’s 
not official”.  To assist agencies in transitioning to the 
IN.gov brand, a URL branding request form 
(www.IN.gov/webaddress) is available to all state 
agencies, boards and commissions as well as all local 
jurisdictions of governments.  All requests are 
electronically reviewed by a team comprised of State 
eGovernment champions. This team not only approves 
requests based on uniformity to the suggested 
standards, but also ensures that “umbrella” URLs are 
viewed from an enterprise perspective.  An umbrella 
URL is used to brand a “mini-portal” that pulls together 
related information from a variety of sources.  For 
example, www.HR.IN.gov was created to help human 
resources professionals find relevant employment-
related services from a single location.   
 
 
Business Model & Partnership 
 The accessIndiana portal was introduced in December 
1995. 

 Indiana Interactive, a subsidiary of NIC, was chosen 
as the private partner to manage accessIndiana in 
1995. NIC maintains long-term outsourcing contracts 
with 16 states.  

 A public-private partnership model is used to manage 
the portal, with primary funding for the portal coming 
from the assessment of modest convenience fees 
(called “Enhanced Access Fees”) to end users 
(primarily businesses) for a select set of services. 
Traditional means of access are still available to 
those who prefer not to pay the Enhanced Access 
Fees. 

 Indiana Interactive employs 29 full-time staff, with 
2004 operating expenses of about $2.8 million, of 
which none were appropriated through the General 
Assembly.   

 All state departments, agencies, boards and 
commissions have a Web presence on the portal, 
gaining efficiencies and economies by providing 
information online. 

 More than 44 percent of accesses to the portal occur 
while government offices are closed. 

 The Next-Generation Portal “common look and feel” 
initiative allows for each agency Web site to have a 
common navigational structure and design. This 
gives visitors a familiarity among state Web sites that 
is user-focused, not organizationally focused and 
compliant with state and federal accessibility 
standards.  


